





2009 Roadmap to Success

Outstanding Achievement Award Submission

-

(Check all completed activities that your chapter is submitting best practices for)

Submit a detailed narrative of your chapter’s best practices leading to extraordinary achievement in any or all of the areas below.
The narrative must include an explanation of why you feel your chapter’s achievement is exceptional, goals, results and support-
ing materials as appropriate. The narrative must be less than 500 words and include no more than three attachments per best
practice. You may submit as many best practices for the following categories as you choose.

Government Relations/Advocacy

Pro Bono/Financial Literacy

Student Chapter.

Diversity

Partnering with Like-Minded Organizations {relationships with sponsors and other organizations)
Financial Planning Week

o Membership ’

b Career Development o
j Technology ;
il Other (chapter outreach, awards for outstanding service, etc.) -

We encourage you to share your chapter’s success stories so that we may share the great and special achievements with other

v «

chapters. . -

Not Required

Submit a detailed narrative of your chapter’s request for exception, appeal, special circumstance or comments. The narrative
must include an explanation of why you feel your chapter should be considered for an exception or has had special circum-
stances that should be addressed.The narrative must be submitted on this page in legible writing. Provide a contact name
and number in case the task force needs clarification. . )

Please indicate: | 'Exception [ | />ppea| [ ’Special Circumstance ' !Comment

Contact Name:
Contact Number: E-mai:

s

Submissions due September 30,2009

-12-



CHAPTER OPERATIONS

Officers/Directors List

Chapter Officers/Directors/Committee Chairs Job Descriptions
Financial Statements

Strategic Planning Meeting

Chapter Web Site



Officer List
FPA OF MARYLAND 2009 OFFICERS & DIRECTORS

CHAIRMAN
Michael Kitces, MSFS, MTAX, CFP®, CLU, ChFC, RHU, REBC, CASL (one year)

PRESIDENT
Charles R. Wolpoff, ]D, LLM, CFP®, CRPC® (two years)

PRESIDENT ELECT
Scot Stark, CFP®, MBA, CMFC (three years)

SECRETARY-TREASURER
George S. Jankiewicz, CPA, CFP® (one year)

DIRECTORS (5)

Neil Sweren, CMC, CRMS (one year)

Joe Garrison, CFP® (two years)

Bryan Kelly, MS, CFP® (two years)

William Bissett, CFP® (three years)

Pamela Gilmour, CFP®, CPA, CLU, ChFC, CASL (three years)

DIRECTOR EMERITIS
Donald L. Lebowitz, CFP®

EXECUTIVE DIRECTOR
F. Michael (Mike) Curley, ChFC

The Chapter Officer/Director Fact Sheet 2009 was sent to National on December 29, 2008. A
copy of the electronic receipt for the Fact Sheet follows.



F. Michael Curley

Page 1 of 1

From: "Anna Gengler" <Anna.Gengler@fpanet.org>
To: "F. Michael (Mike) Curley" <director@fpamd.org>
Sent: Tuesday, January 06, 2009 10:39 AM

Attach: ATTO00042.txt
Subject: Read: FPA of MD 2009 Officer Fact Sheet attached

Your message

To:  Anna Gengler

Cc:  Wolpoff, Charlie

Subject: FPA of MD 2009 Officer Fact Sheet attached
Sent:  Mon, 29 Dec 2008 08:53:17 -0700

was read on Tue, 6 Jan 2009 07:39:02 -0700

No virus found in this incoming message.
Checked by AVG - http://www.avg.com

Version: 8.0.176 / Virus Database: 270.10.3/1878 - Release Date: 1/6/2009 7:56 AM

8/20/2009



F. Michael Curley
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From: "F. Michael (Mike) Curley" <director@fpamd.org>
To: "Anna Gengler" <anna.gengler@fpanet.org>

Cc: "Wolpoff, Charlie" <Charlie.Wolpoff@Ifg.com>
Sent: Monday, December 29, 2008 11:53 AM

Attach: 20090fficerFactSheet.doc
Subject:  FPA of MD 2009 Officer Fact Sheet attached

Happy New Year, Annal

Kindly acknowledge receipt of the attachment to reply all.

Thanks,

MIKE

F. Michael (Mike) Curley, ChFC
Executive Director & CEO
Financial Planning Association of Maryland, Inc
PO Box 799

Reisterstown MD 21136
phone: 410-833-9200

direct line: 410-833-4006

fax: 443-381-0078
director@fpamd.org
www.fpamd.org

8/20/2009



Job Descriptions

BOARD JOB DESCRIPTIONS

Chairperson
* Chair Executive (Governance) Task Force (ETF)
* Preside at Board meetings
* Attend the programs and activities of the chapter

President
* Serve as FPA of MD CEO
* Chair Performance Oversight Task Force (POT)
* Serve as a member of the Executive (Governance) Task Force (ETF)
* Attend Board meetings
* Preside over chapter meetings
*  Work with the chapter Executive Director to assure smooth chapter operations
» Attend Regional/National Leadership Conferences
* Provide overall leadership to enable the chapter to meet its mission and goals
» Support the efforts of other chapter leaders
* Attend the programs and activities of the chapter
* Assist the President-Elect to insure a smooth transition of leadership
* Monitor and report chapter status for annual FPA Chapter Recognition Award
Program

President Elect
* Chair Planning & Program Development Task Force (PPT)
* Serve as a member of the Executive (Governance) Task Force (ETF)
» Perform the duties of the President in his/her absence
* Attend Board meetings
* Attend the programs and activities of the chapter
» Attend Regional/National Leadership Conferences
* Asamember of the ETF, chair the Nominating Committee
* Asamember of the ETF, implement and monitor board member personal
development.

Secretary/Treasurer
* Serve as a member of the Performance Oversight Task Force (POT)
* Attend Board meetings
* Attend the programs and activities of the chapter
» Take/distribute minutes of Board and special membership meetings
* Opversee preparation of a balanced operating budget
*= Review Chapter books
* Sign Chapter checks
* Opversee preparation/submission of federal/local tax returns/reports



Director (5)
* Serve as a member of EITHER the Planning & Program Development Task Force
(PPT) OR the Performance Oversight Task Force (POT)
* Attend Board meetings
* Attend the programs and activities of the chapter



BOARD STANDING TASK FORCE RESPONSIBILITIES

The Governance (Executive) Task Force, chaired by the Board Chair and consisting of the

chairs of the two functional standing task forces and the CEO, is basically responsible

for the effective functioning of the FPA of MD board and for the maintenance and

development of the board-CEO working relationship; in this capacity being accountable

for the following duties:

« overseeing the functioning of the full board, which involves directing and coordinating

the work of the two other standing task forces, keeping the board leadership mission

updated, and setting board meeting agenda.

« developing and keeping updated a profile of preferred board member attributes and

qualifications and fashioning and executing strategies to ensure that only qualified

candidates are appointed to fill board vacancies.

« developing and overseeing execution of a formal board member capacity building

program, including such elements as orientation of new members, continuing education

and training, and a mentoring program pairing new with senior board members.

« ensuring that the CEO position description is updated as necessary to reflect changing

FPA of MD needs, priorities, and circumstances.

« setting board member performance standards, and monitoring board member
performance.

« annually negotiating CEO performance targets and annually or semiannually
evaluating progress in achieving these targets.

Although the Governance Task Force should play an active role in directing and coordinating the affairs of the board,

making sure that the standing task forces work together effectively, it should not be allowed to become a petite board,

prescreening reports and recommendations for the full board. The two functional task forces should report directly to the
full board, without their work being filtered through the Governance Task Force.

The Planning and Program Development Task Force (PPT) is accountable for
developing and leading the board's participation in all FPA of MD planning, including
annual budget preparation; in this capacity being accountable for the following duties:
« reaching agreement with the CEO on the detailed design of the FPA of MD planning
and budget development cycle —with special attention to the board's role in planning —
and on the annual planning calendar, and ensuring that the board participates fully and
proactively in the planning process.

« overseeing preparation for, and hosting, the annual retreat.

» recommending to the full board the strategic issues that will be added annually to the
FPA of MD's strategic change portfolio; updated values, vision, and mission statements;
operational planning priorities; the annual budget; and other strategic and policy-level
products that merit board attention (Note that the annual budget is a major operational
planning product and, therefore, falls under the Planning and Program Development
Task Force. Control of the budget after it has been adopted is a finance function falling
under the operational oversight task force.).

« ensuring—as part of the annual operational planning and budget preparation



process — that all program plans include both financial and programmatic performance
targets that the Performance Oversight Task Force can use in monitoring FPA of MD
program and financial performance.

The Performance Oversight Task Force (POT) is accountable for overseeing the FPA of

MD's operational and financial performance; in this capacity being accountable for the

following duties:

e reaching agreement with the CEO on the key elements of a program and financial

reporting process, including the content, format, and frequency of performance reports

to the board, and overseeing implementation of the process.

e reviewing performance reports in task force meetings and reporting program and

financial performance to the full board.

e presenting an overall assessment of the past year's fiscal and program performance at

the annual strategic work session.

o overseeing the administration of committee reports, reviewing such reports, and

reporting results to the board as appropriate.

e reaching agreement with the CEO on internal administrative system upgrades.

e overseeing preparation for and hosting the annual strategic planning meeting, in
conjunction with the President-Elect.



COMMITTEE CHAIRS

Public Relations Committee Chair
Is responsible for:

1.

Building/leading a team of committee members who will:

m build/maintain relationships with selected print-, television-, and radio-media

types, and

m use these relationships to expand public awareness and enhance the perception

of the financial planning profession, and

m oversee the chapter’s Financial Planning Week program(s).

2. Scheduling/leading committee meetings.

3. Developing a committee succession plan.

4. Reporting to the board.

5. Assisting in the preparation of an annual budget for committee income and
expenses.

6. Leading the committee breakout session during the annual chapter Strategic
Planning Meeting.

7. Attending and participating in the annual board retreat.

Partnership Committee Chair

Is responsible for:

1.

AN

7.

Building/leading a team of committee members who will be responsible for:
acquiring, retaining, and building strong relationships with, the chapter’s
partners; developing programs for the partners that create/ maintain synergy
among members and partners; and providing substantial non-dues revenue for
the chapter.

Scheduling/leading committee meetings.

Developing a committee succession plan.

Reporting to the board.

Assisting in the preparation of an annual budget for committee income and
expenses.

Leading the committee breakout session during the annual chapter Strategic
Planning Meeting.

Attending and participating in the annual board retreat.

Membership Committee Chair

Is responsible for:

1.

AR

Building/leading a team of committee members who will be responsible for
membership retention, acquisition, and services (e. g., education outreach)
Scheduling/leading committee meetings.

Developing a committee succession plan.

Reporting to the board.

Assisting in the preparation of an annual budget for committee income and
expenses.



6.

7.

Leading the committee breakout session during the annual chapter Strategic
Planning Meeting.
Attending and participating in the annual board retreat.

Government Relations Committee Chair
Is responsible for:

1.

Gl PN

Building/leading a team of committee members who will: monitor pending
national and state legislation that has an impact on the financial planning
industry; communicate with members about pending and current legislation that
has an impact on the financial planning industry; communicate with legislators
and regulators on the Chapter’s position on pending regulations and legislation;
and develop a strategy that will position the Chapter as a resource to Maryland
legislators and regulators on financial planning issues.

Scheduling/leading committee meetings.

Developing a committee succession plan.

Reporting to the board.

Assisting in the preparation of an annual budget for committee income and
expenses.

Leading the committee breakout session during the annual chapter Strategic
Planning Meeting.

Attending and participating in the annual board retreat.

Programs Committee Chair

Is responsible for:

1.

AN

Building/leading a team of committee members to implement/oversee all
board-mandated chapter programs, which currently include CE seminars, and
networking socials.

Scheduling/leading committee meetings.

Developing a committee succession plan.

Reporting to the board.

Assisting in the preparation of an annual budget for committee income and
expenses.

Leading the committee breakout session during the annual chapter Strategic
Planning Meeting.

Attending and participating in the annual board retreat.



Financial Statements

Balance Sheet as of June 30, 2009 follows
P&L Budget Actual v Projected June 30, 2009 follows



6:33 AM FPA of Maryland

07/01/09 Balance Sheet
Accrual Basis As of June 30, 2009
Jun 30, 09
ASSETS
Current Assets
Checking/Savings
DWS Scudder (Opportunity) 3,785.96
DWS Scudder (Reserve) 38,233.24
M&T Bank Checking 9,218.40
M&T Bank Savings 6,183.86
Total Checking/Savings 57,421.46
Accounts Receivable
Accounts Receivable 5,750.00
Total Accounts Receivable 5,750.00
Total Current Assets 63,171.46
Other Assets
LCD Projector 2,619.75
Less accumulated depreciation -2,544.00
Total Other Assets 75.75
TOTAL ASSETS 63,247.21
LIABILITIES & EQUITY
Equity
Retained Earnings 44,788.59
Net Income 18,458.62
Total Equity 63,247.21
TOTAL LIABILITIES & EQUITY 63,247.21

Page 1



6:35 AM

07/01/09
Accrual Basis

Ordinary Income/Expense
Income
Classified Ads
Interest earned
Provident Savings
Scudder MMF
Interest earned - Other

Total Interest earned

Meeting/Event Income
Half-day CE Seminars
March CE Seminar

Total Half-day CE Seminars
Networking Socials
NS-Apr
Attendance

Sponsor fees
NS-Apr - Other

Total NS-Apr

NS-Aug
Sponsor fees

Total NS-Aug

Total Networking Socials

PM Seminars
PM Seminar-Jan
PM Seminar-Jun

Total PM Seminars

Super Symposium
Attendance
Sponsor fees
Super Symposium - Other

Total Super Symposium

Total Meeting/Event Income

Member Fees
Affiliate members
MD Chapter surcharge
SPIP

Total Member Fees

Partner Fees
Gold
Platinum
Premium+
Silver

Total Partner Fees

Total Income

FPA of Maryland
Profit & Loss Budget vs. Actual
January through June 2009

Jan - Jun 09 Budget $ Over Budget % of Budget
0.00 75.00 -75.00 0.0%
2.70 17.00 -14.30 15.9%
116.11 516.00 -399.89 22.5%
10.99
129.80 533.00 -403.20 24.4%
2,875.00 3,500.00 -625.00 82.1%
2,875.00 3,500.00 -625.00 82.1%
1,275.00
100.00
0.00 750.00 -750.00 0.0%
1,375.00 750.00 625.00 183.3%
1,000.00
1,000.00
2,375.00 750.00 1,625.00 316.7%
1,320.00 875.00 445.00 150.9%
1,295.00 875.00 420.00 148.0%
2,615.00 1,750.00 865.00 149.4%
15,285.00
1,000.00
0.00 15,500.00 -15,500.00 0.0%
16,285.00 15,500.00 785.00 105.1%
24,150.00 21,500.00 2,650.00 112.3%
10,422.56 8,461.00 1,961.56 123.2%
4,760.00 5,820.00 -1,060.00 81.8%
60.00
15,242.56 14,281.00 961.56 106.7%
4,000.00 4,000.00 0.00 100.0%
10,500.00 10,500.00 0.00 100.0%
5,000.00 5,000.00 0.00 100.0%
5,000.00 2,000.00 3,000.00 250.0%
24,500.00 21,500.00 3,000.00 114.0%
64,022.36 57,889.00 6,133.36 110.6%
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6:35 AM FPA of Maryland

07/01/09 Profit & Loss Budget vs. Actual
Accrual Basis January through June 2009
Jan - Jun 09 Budget $ Over Budget % of Budget
Expense

Board Expenses

Board meeting expenses
Board Retreat
Leadership Dinner

PPC Luncheon
President's expenses

Total Board Expenses

Chapter Administration

Accounting expense
Bank Fees
Business meals
Computer supplies/maintenance
Copies
Credit card expense
Executive Director's expenses
Fax
Incorporation fee
Internet expense
CommPartners
EarthLink
GoToMyPC
PC backup
QB backup
RealMagnet
SurveyMonkey

Total Internet expense

Management Consulting
Postage
Supplies
Telephone
Conference calls
Office phone

Total Telephone

Total Chapter Administration

Committees

Communications
Website
Hosting fee
Upgrades/maintenance

Total Website

Total Communications

Government Relations

MD Chamber of Commerce dues

T&E

Total Government Relations

-1,026.94

-1,898.73

570.27 800.00 -229.73
2,701.46 3,000.00 -298.54
1,408.23 1,500.00 -91.77

0.00 300.00 -300.00
73.10 180.00 -106.90

4,753.06 5,780.00

775.00 1,000.00 -225.00
7.60 72.00 -64.40
130.00 300.00 -170.00
0.00 240.00 -240.00
0.00 300.00 -300.00

969.54 720.00 249.54

531.13 720.00 -188.87

169.50 200.00 -30.50

150.00

250.00 1,000.00 -750.00
131.70 132.00 -0.30
119.40 150.00 -30.60
174.65 150.00 24.65
0.00 50.00 -50.00
603.96 720.00 -116.04
200.00 200.00 0.00
1,479.71 2,402.00 -922.29
13,500.00 13,500.00 0.00
154.00 60.00 94.00
290.56 360.00 -69.44
732.01 900.00 -167.99
286.22 300.00 -13.78
1,018.23 1,200.00 -181.77
19,175.27 21,074.00
100.00 120.00 -20.00
0.00 2,000.00 -2,000.00
100.00 2,120.00 -2,020.00
100.00 2,120.00 -2,020.00
750.00 800.00 -50.00
0.00 104.00 -104.00
750.00 904.00 -154.00

71.3%
90.0%
93.9%

0.0%
40.6%

1

25.0%
99.8%
79.6%
116.4%
0.0%
83.9%
100.0%

82.2%

77.5%
10.6%
43.3%

0.0%

0.0%
34.7%
73.8%
84.8%

1
2

81.3%
95.4%

61.6%

00.0%
56.7%
80.7%

84.9%

83.3%
0.0%

4.7%

91.0%

93.8%
0.0%

4.7%

83.0%

Page 2



6:35 AM FPA of Maryland

07/01/09 Profit & Loss Budget vs. Actual
Accrual Basis January through June 2009
Jan - Jun 09 Budget $ Over Budget % of Budget
Membership
Complimentary Meeting Guests 565.00 320.00 245.00 176.6%
New Member Breakfast 218.00 420.00 -202.00 51.9%
Scholarships 1,000.00 1,000.00 0.00 100.0%
T&E 0.00 104.00 -104.00 0.0%
Total Membership 1,783.00 1,844.00 -61.00 96.7%
Partners
Complimentary meetings 1,195.00 1,500.00 -305.00 79.7%
T&E 51.00 90.00 -39.00 56.7%
Total Partners 1,246.00 1,590.00 -344.00 78.4%
Programs
BOinsurance 350.00 400.00 -50.00 87.5%
Meetings/Events
FP Day in Annapolis 2,350.00 2,300.00 50.00 102.2%
Half-day CE seminars
March CE Seminar 1,611.14 1,700.00 -88.86 94.8%
Total Half-day CE seminars 1,611.14 1,700.00 -88.86 94.8%
Networking Social Events
NS-Apr 1,465.79 0.00 1,465.79 100.0%
NS-Aug 1,136.32
Total Networking Social Events 2,602.11 0.00 2,602.11 100.0%
PM Seminars
PM Seminar-Jan 726.97 850.00 -123.03 85.5%
PM Seminar-Jun 247.55 850.00 -602.45 29.1%
Total PM Seminars 974.52 1,700.00 -725.48 57.3%
Super CE Seminar
AV rental 290.40
Catering 4,677.26
CE review fee 125.00
Copying charges 411.29
Room rental 1,089.00
Speaker gifts 300.00
Supplies 55.68
Tax 309.40
Super CE Seminar - Other 0.00 7,000.00 -7,000.00 0.0%
Total Super CE Seminar 7,258.03 7,000.00 258.03 103.7%
Total Meetings/Events 14,795.80 12,700.00 2,095.80 116.5%
Speaker honoraria
Speaker fee 1,500.00 350.00 1,150.00 428.6%
Travel expense 585.61
Total Speaker honoraria 2,085.61 350.00 1,735.61 595.9%
T&E 0.00 104.00 -104.00 0.0%
Total Programs 17,231.41 13,554.00 3,677.41 127.1%

Page 3



6:35 AM

07/01/09
Accrual Basis

PublicRelations
MCFL
T&E
The Media Directory

Total PublicRelations
Total Committees
Total Expense
Net Ordinary Income

Net Income

FPA of Maryland
Profit & Loss Budget vs. Actual
January through June 2009

Jan - Jun 09 Budget $ Over Budget % of Budget
250.00 250.00 0.00 100.0%
215.00 300.00 -85.00 71.7%
60.00 50.00 10.00 120.0%
525.00 600.00 -75.00 87.5%

21,635.41 20,612.00 1,023.41 105.0%

45,563.74 47,466.00 -1,902.26 96.0%

18,458.62 10,423.00 8,035.62 177.1%

18,458.62 10,423.00 8,035.62 177.1%
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Strategic Planning Meeting

The FPA of MD, Inc. 2010 Strategic Planning Meeting will be held 8 AM-2 PM on
Friday, September 25, 2009 at the PSA Financial Center in Hunt Valley MD.



Chapter Web Site

To view the FPA of MD website, kindly point your web browser to www.fpamd.org.




CHAPTER LEADERSHIP

Vision/Mission Statements
Participation in FPA Leadership Conference/Training
Written Strategic Plan

New Committee/Board Members



Vision/Mission Statements

VISION STATEMENT

The FPA of MD is the premier community that develops and supports financial
planning professionals and elevates the financial planning profession.

MISSION STATEMENT

The FPA of MD is dedicated to:
* Building a community for financial planning professionals, AND

» Facilitating the exchange of knowledge and experience among our members,
AND

* Furthering the professional development of our members, AND
* Stimulating career advancement and opportunities for our members, AND

* Expanding awareness and enhancing the perception of the financial planning
profession, AND

* Advocating on behalf of the financial planning profession.



Participation in FPA Leadership Training

* New (in 2009) board members who completed Leadership Training via the VLC:

Pamela Gilmour, CFP®, CPA, CLU, ChFC, CASL
George Jankiewicz, CFP®, CPA

= Chapter leaders who will attend the November 13-15, 2009 FPA Leadership
Conference in CO:

Michael Kitces, MSFS, CFP®, CLU, ChFC, RHU, REBC, CASL
William Bissett, CFP®

Mary Dunlap, CFP®, MBA

Joy Slabaugh, CFP®



Strategic Plan

FPA of MD held its third annual day-long Board Retreat on Saturday, January 24, 2009,

and included all board members, committee chairs, and the CEO.

The retreat addressed two planning and management streams:

1. An operational stream, which was basically concerned with updating, refining,
managing, and controlling ongoing operations (annual operating plans/budgets,
monthly financial and program performance reports, and day-to-day operations),
AND

2. A strategic innovation stream, which was focused on generating significant
organizational change (rather than merely managing or updating what already
exists), and which is the source of the strategic innovation portfolio.

The strategic innovation portfolio considered strategic innovation initiatives that can

deal with strategic issues that demand attention now by:

1. Examining current situations (programs, services, stakeholders, structure, and
systems), THEN

2. Examining a strategic framework (values, vision), THEN

3. Working in the gap between the current situation and the strategic framework by
implementing the following protocol:
¢ Identify/accumulate/ prioritize potential strategic innovation initiatives, and
determine which initiatives are feasible for implementation.
¢ Identify /accumulate/ prioritize ongoing operations initiatives, and determine
which initiatives are feasible for implementation.
¢ Review board standing task force responsibilities.
¢ Assign initiatives to be implemented among board task forces.

As a result of the work at the retreat, the following strategic innovation portfolio was

adopted by the board and assigned to the appropriate board task force:

e By early September 2009, determine:

- if there is an FPA of MD “success track” for chapter leaders, so we can

identify /develop our target volunteer;

- makeup of “ideal” member and progression from new member to ideal member
- how we can shepherd as many people as possible through process and develop
goals for each rung of the chapter’s leadership ladder (PLANNING AND
PROGRAM DEVELOPMENT TASK FORCE)

e By early September 2009, develop a list of alternative chapter meeting types for use
in 2010 (PLANNING AND PROGRAM DEVELOPMENT TASK FORCE)



FPA of MD Board Direction for Chapter Operational Committees in 2010

DIRECTION

RESPONSIBLE COMMITTEE

COMMENTS

Member Events

Compile a list of, make
arrangements for, market, and
produce all chapter events for 2010.
Events should include seminars that
provide a cumulative minimum of 20
hours of content—15 hours CFP CE,
five hours MIA insurance CE (may
overlap), and five hours of non-CFP
content (e. g., practice management
and technology). Consider including
live, face-to-face seminars, live and
recorded webinars, and live, face-to-
face “satellite” events for members in
Harford and Cecil counties, Western
Maryland, and the Eastern Shore of
Maryland. CE seminars should
include two Super symposia. Other
events should include a meeting with
members of the Maryland General
Assembly in Annapolis (February), at
least one Financial Planning Week
activity (October 4-8), and at least one
socially responsible activity. Consider
continuing sponsored socially-
oriented events such as the TU/JHU
lacrosse match and the Orioles game.

Program Committee

Partners Committee

Government Relations Committee
Public Relations Committee
Membership Committee

Events are expected to be planned to
generate net income. Net income from the
2009 Super Symposium was $8.5K.
Assuming that outcome in 2010, the
chapter, with the help of all committees,
needs to raise an additional $12K of net
income.

EP Week-Consider one or more of the
following Financial Planning Week
activities:

-Mayoral proclamations (provide copy of
signed proclamation)

-Gubernatorial proclamations (if this is a
joint effort with other chapters, please
state which chapters)

-Hotlines and/or online chats (provide
advertisements or chat screenshots)
-Public service announcements on radio
or television (provide where public service
announcements were distributed and
will be aired)

-Chapter members speaking on behalf of
FPA for a local organization or group
(provide the name, date and estimated
size of audience at the event)

Please include specifics regarding dates,
activity format, content, intended
audience, use of media outlets etc.,

DIRECTION

RESPONSIBLE COMMITTEE

COMMENTS

Partners

Acquire traditional and non-
traditional (e.g., clothiers, high end
car dealers, etc ) partners, while
retaining and building strong
relationships with the chapter’s
current partners; develop new, out-of-
the-box, value-added programs for
the partners that create/ maintain
synergy among members and
partners; and include partners in all
chapter events.

Partners Committee
Program Committee

Gross revenues from partner fees in 2009
were $24.5K. Partner fees are expected to
generate a minimum of $20K gross
revenues for the chapter in 2010.
Additional gross revenues from partner
fees will contribute to the above-
mentioned additional $12K of needed net
income.




DIRECTION

RESPONSIBLE COMMITTEE

COMMENTS

Promote the Value of Financial
Planning.
Undertake and complete two
activities that promote the value of
financial planning to the public via
media relations or public awareness
efforts. Include specifics regarding
dates, activity format, content,
intended audience, use of media
outlets, etc. Include at least one of the
following examples related to
promoting the value of financial
planning;:
e Public service announcements
(PSAs) to local media.
e Secure coverage of chapter in
local media.

e Participate in a local public event.

e Pro bono efforts.

Public Relations Committee
Program Committee
GR Committee

PSAs-Keep a record of where public
service announcements were distributed
and aired. Consider using
ConstantContact, or some other form of
electronic outreach and web-based
platform to blast PSAs, announcing
things to local media such as public and
pro-bono events, and/or to government
representatives — free trials with these
types of tools are common and make it a
much cleaner, nicer, professionally-
looking promotion campaign.

Local media coverage-Consider the use
of the Financial Planning Perspective
(FPP) article series, Q& A columns,
money makeovers and/or event
announcements. Keep a record of
coverage and maintain samples of
coverage.

Public event-Consider the chapter’s
participation as an exhibitor at a public
event, public seminars conducted by the
chapter or speaking opportunities directed
to a consumer audience secured by the
chapter. Keep a record of the name, date
and estimated audience size at the event.
Pro bono-Keep a detailed record of each
activity, including the name(s) of
involved chapter members, how many
consumers were served and the date and
location of the event/program.
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DIRECTION

RESPONSIBLE COMMITTEE

COMMENTS

Membership retention should be
the primary focus of the chapter in
2010.

Track the number of members who
paid renewal dues between
September 1, 2009, and August 31,
2010. The total number for that
timeframe will then be divided by
the total number of members as of
September 1, 2009. This number,
expressed as a %, should be > 75.

Membership Committee

Submit a detailed description and
outline of membership retention efforts
including results or anticipated results.
The following are some examples:

o FPA national retention pieces at
meetings, including member benefit
updates

e Phone follow up with members who
are due to renew and those who have
chosen not to renew

e Membership outreach program to
allied professionals

e New member program, including
welcome, orientation, etc.

o Contacting members one-on-one

o Member benefit updates to all
members

DIRECTION

RESPONSIBLE COMMITTEE

COMMENTS

Membership Recruitment and
Growth

The chapter's membership as of
August 31, 2010, should be at least
one member greater than the
membership on August 31, 2009.

Membership Committee

Submit a detailed description and outline
of membership recruitment campaigns
including results (or anticipated results).
Recruitment/outreach efforts may focus
on non-member CFP certificants,
prospective CFP professionals, as well as
associated professionals. The following
are some examples:

o Member-get-a-member campaign

o Using materials from the national
office for recruitment campaigns
Membership promotion to non-
member CFP® professionals

e Membership promotion to allied
professionals

o Co-marketing efforts with other
professional organizations

o Contacting potential or perspective
members one-on-one

o Inviting non-member CFP
professionals to meetings and to join

e Establishing relationships with local
college/university faculty that offer a
CFP Board-approved CFP
certification program

e Reaching out to students with the
approved certification program and
inviting them to meetings and to join
as student members.

o Alliances and strategic partnerships
with allied professional
organizations, i.e. NAIFA, SFSP,
Estate Planning Council

o Joint meetings and symposiums

e Reciprocal publication of meeting
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notices in newsletters and/or Web
sites

Offering topics during meetings of
interest to allied professionals
Specific network opportunities.
Developing a liaison program for
new members or those considering
joining at various meetings

DIRECTION

RESPONSIBLE COMMITTEE

COMMENTS

Plan/implement a chapter Scholarship

Program.

Membership Committee (Education
Outreach Group)

Submit a plan for offering some type of
local scholarship program, i.e. FPA
CEP® Certificate Scholarship or-FPA
Residency Scholarship, or other programs
of chapter creation.

Maintain dates and names of
scholarship recipients and/or
expected date of scholarship award.
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New Board Members

William Bissett, CFP®

Pamela Gilmour, CFP®, CPA, CLU, ChFC, CASL
George Jankiewicz, CFP®, CPA

New Committee Members
Government Relations Committee
Steve Berger, JD

Program Committee

Mark Stinson, CFP®, MBA
Bob Wasilewski

Maurice Offit, JD

Partners Committee
Chad Foster

Membership Committee
Edric McSween

Dave Forman

Paul Terry

Nick Critzos

Bob Cassel, CFP®, EA
Brett Lambert

Public Relations Committee
Joy Slabaugh, CFP® (Chair)
Karen Brelsford, CFP®

Scot Millen

Anneliese D'Souza, CFP®
Patrick Lee, CFP®, EA
Adrienne Newberg

Brent Weiss

Keyonta Brown



COMMUNITY OUTREACH

Promoting the Value of Financial Planning
Public Affairs Activities

Financial Planning Week (October 5-9, 2009)
FPA Political Action Committee (FPA-PAC)

Foundation for Financial Planning (FFP)



Promoting the Value of Financial Planning

Activity: Support of the Maryland Coalition for Financial Literacy (MCFL)
MCFL recommends that all Maryland high school’s students be taught the following
concepts before graduating from high school:

e The Economic Way of Thinking (Choosing a Career; Economic and Financial
Decision Making; Opportunity Cost; Cost/Benefit Analysis; Supply and Demand)

e Earning Income (Human Capital investment; Entrepreneurship; Taxes Choosing and
understanding benefits)

e Saving and Investing (Why you need to start early and pay yourself first; Obstacles
to saving and investing; Long term vs. short term)

e Spending and Use of Credit (How to obtain Credit; Using credit wisely/knowing how
bad credit hurts you; Getting a credit report; Giving to Charities; Debit vs. Credit:
Knowing the differences)

e Money Management (Choosing a bank and/or credit union to keep your money;
Budgeting; Living below your means; How to avoid bankruptcy)

e Risk Management (Insurance: auto, health, disability, and life; personal property
protection; warranties; understanding contracts)

o Identity Theft/Avoiding Fraud (Knowing the danger signals; What to do if you are a
victim; No such thing as a free lunch)

Currently, due to the efforts of the Coalition, the majority of Maryland’s high schools

require some form of financial literacy classroom instruction.

Since the inception of MCFL in July 2003, FPA of MD has provided the Coalition

with financial support, and has been represented on its Advisory Council. To

deepen its involvement with MCFL, FPA of MD is considering a request from

MCFL to involve chapter members with students of teachers who use the Stock

Market Game (SMG) as part of their financial literacy instruction. (The SMG is

totally interactive. Students go to an internet site (www.stockmarketgame.org) to

research companies, mutual funds and bonds, and make transactions based on that
research. Prizes and awards are given at the end of the school year to the teams who have
accumulated the most money in their portfolios. The SMG is correlated with national
standards in math, business, economics, language arts and social studies. The SMG is
offered to Maryland schools by the Maryland Council on Economic Education at Towson

University.) Participating chapter members will be matched with schools and

teachers that are convenient to them and who have asked for help or a member

may initiate a new SMG program at a school where the member has children or
grandchildren enrolled.

Activity: FPA of MD and Junior Achievement of Central Maryland (JA) are
partnering to teach underprivileged elementary school-aged children valuable
financial concepts important to their everyday lives.

On December 1, 2009, at least twenty volunteer-facilitators from FPA of MD will
shepherd approximately 75 sixth-grade underprivileged students from a
Baltimore City Title 1 school —Kipp-Carrera Ujima Village Academy — through



JA’s BizTown, an interactive 10,000 square foot mock city. Students will discover

real-life opportunities available in the free enterprise system as they become

business operators, taxpayers and lawmakers in BizTown. Most importantly,

BizTown helps teach basic math, economics, technology, social studies, and

reading and writing concepts in a way that is fun for students. During their day

at BizTown, students will:

o Be taught the relationship between money and work;

o Putin to practice math, reading and writing skills by completing business
plans and preparing budgets;

o Be shown relationships between different skills and how they transfer from
one subject to another to run a business;

o Exercise creativity by developing marketing plans and advertising
campaigns;

o Reinforce math skills by filling out deposit slips, writing checks, and
balancing checkbooks;

e Learn about different jobs, as well as job application and interview processes;

o Be taught to comprehend the interaction of goods, services, scarcity,
production and consumption;

o Work cooperatively in teams;

o See the connection between learning and earning;

o Experience the fun of learning;

o Build money management skills through a practical knowledge of economic
concepts and banking practices;

e Apply entrepreneurial thinking to operating a business; and

o Demonstrate a basic understanding of the free enterprise system.

As entrepreneurs and professionals in the financial planning community, we all

know that it is never too early to begin developing sound financial concepts.

BizTown affords students an opportunity to learn these concepts at an early age.

History shows us that underprivileged students who spend a day at BizTown

convey their newfound knowledge to their parents. The impact of this program

reaches well beyond students in attendance.

Activity: Monthly emails of Financial Planning Perspective articles to over 350
media contacts using email marketing service Constant Contact. Submissions
are prefaced by a letter from the chapter’s PR Committee chair, Joy Slabaugh,
offering the FPA of MD services and assistance with these or other financial
stories. A copy of the September 2009 mailing follows.

Activity: Secured media coverage in a March 13, 2009 article where chapter
Director Joe Garrison is quoted and the chapter referenced in the online
community newspaper gazette.net. A copy of the article follows.



Activity: An aggressive media campaign to educate and inform the media of
Financial Planning Week. This includes an email once a week to media about
Financial Planning Week and its associated events. A sample release follows.

Activity: FPA of MD-generated stories pitched to the media.

e The PR Committee pitched a story of our own to Maryland media in May. A
copy of the story follows.

e The PR Committee is pitching an exclusive story on Financial Professionals
and Technology to a reporter right now. A copy of the story follows.



FPA FPA of Maryland
T % PO Box 799

Reisterst , MD 21136
FINANCIAL PLANNING ASSOCIATION O 0-833.9200

FAX 443-381-0078
director@fpamd.org
www.fpamd.org

The Heart of Financial Planning™

For Release: Immediate

Contact: Joy Slabaugh
Public Relations Committee Chair
Maryland Financial Planning Association
443-735-0143
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Financial Professionals and Media Educate Public Together

The current financial crisis should come as no surprise to anyone. After all, we live in a nation
where public school curriculum includes little financial education and the disciplined saving of
earlier generations has been replaced with consumer debt. There’s no doubt some poor
financial decisions result from ignorance.

Using media to increase their reach, financial professionals now are assuming the responsibility
to educate the public on financial matters. Charlie Wolpoff sought to ease consumer fears
based on financial misinformation. Three years ago, he and his co-host, Steven Aquino, started
a weekly talk radio show, the Carroll County Buzz on WTTR 1470 AM. Their goal? Educate,
instead of panic. Answering listener questions, interviewing business people, and discussing
local economic issues, the two CERTIFIED FINANCIAL PLANNER™ professionals are helping
listeners make rational, educated decisions about their finances.

Americans for whom English is a secondary language have an even greater challenge finding
quality, educational resources. Lee Kramer realized in 1985 that hearing impaired consumers
were almost completely shut off from the primary medium for financial education: television and
radio. Fluent in American Sign Language (ASL) and one of only two deaf CERTIFIED
FINANCIAL PLANNER™ professionals, Kramer began working with the hearing impaired on a
one-on-one basis. Today, Kramer uses internet, print and video phone to educate hearing
impaired individuals.

CERTIFIED FINANCIAL PLANNER™ professional Tim Maurer believes so strongly that the
current financial crisis hinges on a lack of financial education among consumers, that he is
dramatically increasing educational opportunities for the public. Beginning with a Baltimore radio
show on WCBM 680 AM, today Maurer regularly appears on CNBC Money and encourages
consumers to use the media. “Calling in to a radio or TV program allows a certain amount of
anonymity and flexibility that helps people to ask nagging financial questions. Many who call in
to a program wouldn’t be inclined to take the time to set up an in-person meeting with a financial
planner, so these outlets allow them to begin the education process without the time and
financial commitments.”

Ultimately, the responsibility for financial education is with individuals. For consumers paralyzed
into inaction or unsure of where to begin, the media can provide timely resources. Maurer said,
“Radio and TV will never be able to replace the more in depth relationship and analysis that a
personal financial planner offers, but it is a great starting point for consumers to become
educated.”

-30-
Editor: Your readers might like to learn more about the financial professionals mentioned in this

press release, and how they are helping consumers. Contact Joy Slabaugh at 443-735-0143
and we will arrange an interview.
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Local Advisors Use Technology to Expand Consumer Education

The past year of financial turmoil has made apparent the desperate need for consumer education on
financial topics. But with many consumers working longer hours than ever, finding time for education is
difficult. Some financial professionals are using technology to make financial education more convenient
and less costly for consumers.

CERTIFIED FINANCIAL PLANNER™ professional Mark Stinson and portfolio manager Robert Wasilewski of
Baltimore-Washington Financial Advisors use webinars and internet video conferencing to educate
clients. They have found these innovative meetings are especially beneficial for clients for whom
traditional classroom education is difficult, whether because of time constraints, distance, or mobility
issues. Says Stinson, “Webinars are a great substitute for face-to-face meetings, especially for elderly
clients who have difficulty traveling.”

Neil Sweren, a Certified Residential Mortgage Consultant of AllyMac Mortgage Services, uses
GoToWebinar to educate consumers and industry professionals on a variety of lending topics. Sweren,
who works in several states, says, “Using this interactive format makes it feel like we are sitting across
the table from each other, but without the cost or inconvenience of travel.” Communication is
facilitated to such a degree that Sweren feels GoToWebinar “Takes geography out of the equation.”

In celebration of Financial Planning Week®, October 5-11, 2009, members of the Financial Planning
Association of Maryland are providing expert advice to the public in the convenient format of webinars.
These interactive education sessions are free and may be accessed by anyone who has an internet
connection and computer. Available webinars are as follows.

Are You Ready for Retirement?
October 7, 2009 4-5 pm
To register: www.bwfa.com/webinar

Exploring Affordability Options for Senior Homeowners
October 6, 2009 12-1 pm
To register: www.allymac.com/events

A complete list of activities and is listed on the Maryland FPA website, www.fpamd.org. More
information on FPA’s Financial Planning Week is available at www.FinancialPlanningWeek.org.

FPA is the leadership and advocacy organization connecting those who provide, support and benefit
from financial planning. FPA is the Heart of Financial Planning™ and represents a promise of
financial well-being, hoping to create a world where everyone thrives and prospers.
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Sell-off keeps brokers busy

Bear market diverting capital that would go to investments
by Kevin James Shay | Staff Writer

Wall Street's dive in recent weeks has sparked investors to pull money from the market, Maryland
investment executives say, with managers investing more of their clients' money in bonds, money
market funds and other instruments.

The Dow Jones Industrial Average rebounded somewhat to break 7,000 points Thursday afternoon after
falling below 6,500 earlier this week. The Dow was above 11,000 in September.

In the week ended March 4, about $20 billion was removed by investors nationally from stock mutual
funds, while $1.6 billion was put into bonds, according to the Washington, D.C., trade group Investment
Company Institute.

Not everyone is selling, however.

"With the individuals and families that we work with, there have been a very small percentage of clients
that have been too nervous to stay in the market and have moved to cash and bonds," said Joseph P.
Garrison, an adviser and portfolio manager with Strategic Wealth Management Group of Columbia. He
is also a board member of the Maryland chapter of the Financial Planning Association.

In addition, Strategic Wealth, which manages about $600 million in investments, has invested in bank
certificates of deposit to obtain a higher yield than money market rates and benefit from Federal Deposit
Insurance Corp. coverage when clients request that, he said.

"We have also seen clients request proceeds from equity liquidations be held in brokerage money
markets to be invested back into equities if the market hits a specified level,” Garrison said.

Still, Baltimore investment companies Legg Mason and T. Rowe Price Group reported net cash outflows
to investors in the last three months of 2008 of $77 billion and $2.4 billion, respectively.

The Legg Mason outflows were from all of the company's products, not just stock funds, said Mary
Athridge, a company spokeswoman. Equity outflows totaled $17 billion, fixed-income outflows $42
billion and liquidity outflows $18 billion in the quarter.

Legg Mason's assets under management declined by 30 percent in 2008 to $698.2 billion, but that was
also due to market value declines, not just client outflows, executives said. Adjusted cash income is the
best measure of earnings power, CEO Mark R. Fetting said in a conference call.

Legg Mason's adjusted cash loss of $760 million in the quarter ended Dec. 31 was "solely the result of
the loss on the sale of Axon Financial” and its risky structured investment vehicle exposure that the
company has gotten out of, Fetting said. The company reported a net loss of $1.5 billion for the quarter
compared with net income of $154.6 million in the same quarter a year earlier.

http://www.gazette.net/stories/03132009/businew175002 32482.shtml 9/8/2009
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T. Rowe Price saw assets under management decline by 31 percent in 2008 to $276.3 billion. The
company's outflows in the fourth quarter included $1.4 billion from stock funds and $1.5 billion from
bond funds, while for the year T. Rowe Price actually saw inflows from clients of $17.1 billion.

Net income fell by 87 percent for the fourth quarter to $24.3 million. T. Rowe Price added employees
last year, including 21 in the fourth quarter, but cut costs by reducing annual bonuses and freezing
salaries, CEO James A.C. Kennedy said in a statement.

"We continue to be extremely vigilant about expense levels," Kennedy said. *We do not expect that our
headcount will grow in 2009."

With more money in money market funds and bank accounts, investment executives are optimistic that
investors will return to the stock market once confidence is restored.

"We never try to guess the market," Garrison said. "We're happy to see it bounce back the past few days.
But it's impossible to guess what it will do from day to day. We take a long-term approach with clients."

http://www.gazette.net/stories/03132009/businew175002 32482.shtml 9/8/2009



A FPA of Maryland
o PO Box 799

FINANCIAL PLANNING ASSOCIATION Reisterstown MD 21136
— : — phone: 410-833-9200

The Heart of Financial Planning™ fax: 443-381-0078
pr@fpamd.org

September 4, 2009

As a continuing service to you, we are pleased to provide you with the Financial Planning
Association's® (FPA®) Financial Planning Perspectives (FPPs) article series. The articles listed
below are enclosed, and future articles will be provided to you each month. We hope these will be
helpful in reaching your audience with new topics relating to financial planning.

This month, our FPP articles are entitled:

e Should You Dump Your Car? Considering Transportation Alternatives as a Way to Save
Money

e Open Enroliment Is Around the Corner - Examine Your Investment and Health Picture Now

If you should use material from the enclosed article, or any in the future, we would appreciate
attribution to FPA or one of our CERTIFIED FINANCIAL PLANNER™ members.

Please don't hesitate to contact me at 443-735-0143 if you have questions about these articles,
need a source to speak to the topics above or need assistance on other projects.

Sincerely,

Joy Slabaugh

Public Relations Committee Chair
Financial Planning Association of Maryland
443-735-0143

pr@fpamd.org

FPA

Open Enrollment Is Around the Corner -
Examine Your Investment
and Health Picture Now

PERSPECTIVES

The recession has put even greater pressure on companies offering employee benefits. Employers
are not only looking for ways to save money, they're also starting to implement surveys to force
changes in health behavior that can lower their costs over time. A 2008 survey by global consulting
firm Watson Wyatt Worldwide found that more than half (53 percent) have incorporated health risk
assessments into their enroliment systems or will incorporate these programs this year.



That means that for the best benefit deals in the future, employees are going to have to become
much more circumspect about their health and other behaviors. Getting the best benefits packages
during open enrollment going forward may involve quitting smoking, losing weight or using a fitness
center.

Open enroliment happens during a specified time period - usually in the fall - where companies let
their employees sign up for various health and retirement savings benefits as well as smaller
benefit options that may be unique to a company. You're going to be stuck with these choices for a
whole year - why not take a little extra time to understand them?

Employee benefits are a very important component of an individual's financial plan, and in two-
income households, they should be coordinated. That's why it makes sense to talk about your
benefit choices with a financial planning professional to see how such choices at work fit into your
overall financial strategy.

Some critical issues you should consider before you choose your benefits for the coming year:

Review your health plan choices: During open enrollment, make sure you think about all the
health issues you've experienced throughout the year. It could be a diagnosis of a chronic disease,
the birth of a child, or the need to place a new spouse or partner on your coverage. A new spouse
or child can usually be added with proper notice throughout the year, but open enroliment is a good
time to review all current and future situations. If you're healthy- and make sure you confirm that
you are - you might want to opt for a lower-premium plan that requires higher co-pays or
deductibles and try to put more into your retirement savings. Just try not to go below any plan that
limits lifetime benefits to $1 million - you'd be surprised how little time it takes to get there for an
accident or serious illness.

Use open enrollment as a chance to check your 401(k) holdings and question matching
options: Most companies allow more than one chance per year to adjust the holdings in your
401(k) retirement accounts, but generally, it's a bad idea to constantly change your investment
allocations. However, fall is a good time to see if your holdings still fit your age, your risk tolerance
and the kind of retirement you want. Get some advice, and obviously, if you're not a member of
your employer's 401(k) or 403(b) plan, try to join, particularly if your employer matches your
contribution. Also, if your company cut back on its 401(k) matching during the recession, see if they
plan to restore that contribution after the economy improves.

You might want to review whether to stay with a company that offers benefits that are below that of
its competitors.

Review your prescription coverage: You should look at your prescription needs and find the best
insurance choice to cover them. While you may have a co-pay of $5 to $10 for generic drugs, will
your plan pay for a brand-name drug that you really need, or will you get stuck with a co-pay of $50
or more? Make sure you understand the tier system within your pharmaceutical plan and pick the
right one for you based on your expected needs.

Understand the FSA/HSA maze: A flexible spending account (FSA) is an account some
employers offer so workers can deposit funds on a pre-tax basis to pay their out-of-pocket health
and dependent care costs on a pre-tax basis. However, workers need to make a good estimate on
the funds they'll use by yearend because excess funds can't be carried over. Health Savings
Accounts (HSAs) allow workers to save pre-tax dollars for health care costs without the "use it or
lose it" restrictions in FSAs, though they require the enroliment in a qualified high-deductible health
plan, which more companies are moving toward. These dollars often can be directed into different
investment accounts and used on a tax-favored basis in retirement. In 2007, individuals could
deposit up to $2,850 in their HSA, even if the minimum single person deductible of $1,100 was
selected. Insured individuals with family coverage can deposit up to $5,650, even if the minimum



family deductible of $2,200 is selected.

Check on education benefits: Tuition for college or professional seminars is extremely valuable
because it can help you advance in your career. If your company offers to pay for coursework of
any kind don't ignore that benefit. It might help you in your next job or a promotion with your current
employer.

See if you can buy additional coverage: Open enrollment can offer life insurance coverage - or
increases in coverage and sometimes long-term care insurance without a medical exam. If you or
another immediate family member has health issues and your company extends this coverage to
your family, don't pass up the chance to protect your or their futures.

- 30-

September 2009 - This column is provided by the Financial Planning Association® (FPA®) of
Maryland, the leadership and advocacy organization connecting those who provide, support and
benefit from professional financial planning. FPA is the community that fosters the value of
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and support a professional commitment to education and a client-centered financial planning
process. Please credit FPA of Maryland if you use this column in whole or in part.

FPA

Should You Dump Your Car? Considering
Transportation Alternatives
as a Way to Save Money

PERSPECTIVES

The American Automobile Association in April stated the average cost of driving a car is $8,095,
only $26 less than the cost of operating a vehicle during the 2008 oil shock. That dollar figure
includes such things as auto financing, fuel, insurance, service and other related operating costs,
many of which have increased over the last year.

Seeing that number in black and white has made many recession-battered drivers wondering if they
really need a car. While the thought of saving thousands of dollars is an attractive one, giving up an
automobile requires careful thought about current habits and available transportation alternatives so
savings won't be eaten up down the line.

While downsizing or selling an automobile might be an important money-saving move, it needs to
be compared with other lifestyle issues where changes could bring other benefits. A visit to a
financial planning professional can help you review all of your expenses as well as your
transportation needs to make the right decision.

In the meantime, here are some important points to review before you put up the "for sale" sign in
your windshield:

What's the current and projected cost of your automobile? Most people have never taken time
to determine what they actually spend on their car during any one-month period. Spend the next
month tracking everything you do with your automobile. Measure how often you drive to work, how
often you drive to activities, and how often you run errands. Write down what you spend on parking,



fuel, insurance and any service-related issues that crop up. Use resources like Edmund's Car
Buying Guide to price your car in the used market and maybe check the same model that's a few
years older to see how pricing has held up. Start building a picture in your head of whether your
paid-off car is worth keeping long-term.

Rethink your driving behavior: How easy would it be for you to replace a typical car ride with
public transportation, a bike, or a relatively short, safe walk to your destination? Obviously someone
who has to make several sales visits a day can't easily substitute a car, but someone with a "9 to 5"
office or factory job might be able to save a significant sum by experimenting with another
transportation option. The same goes for non-work-related transportation. Can you consolidate
shopping trips so you're not constantly driving to the grocery store or shopping center?

Could car-sharing work? Renting a car doesn't make good financial sense for everyday use, but
see if there's an opportunity to rent cars on an hourly or daily basis for short-term errands and
destinations. The "car-sharing" movement has produced both independent companies and
nonprofits that rent cars by the hour that customers can use for errands or a short time period.
These companies often park customers' cars right in the neighborhoods where they need them.
Keycard technologies allow access to the cars and customers typically reserve and pay for the cars
online.

How's your health? It's one thing to say you'll dump your car and ride a bike, walk to work or use
public transportation. It's another to make those decisions if you're not sure you're healthy enough
to do so. If you are sedentary, significantly overweight or have other health issues, make sure you
can make a gradual transition to these alternatives without a negative strain on your health.

Check government incentives: On Jan. 1, the Bicycle Commuter Act went into effect, which offers
consumers who commute regularly on bike, a tax benefit of up to $20 a month. That might not
sound like much, but add up the savings from parking, gas and insurance costs, and the financial
advantage to biking starts to add up. It also makes sense to check if there are state and local tax
incentives to make the switch, and if your local government offers or has plans to offer safe places
to lock your bike as well as safe locker and shower space to allow you to store your gear and get
ready for work.

See if your employer will cut you a break: Employers are thinking more about transportation
solutions that are not only green but improve the health of employees. Biking, walking and taking
public transportation generally exposes employees to more physical activity (generally good for
health insurance costs) while allowing employers to say they're encouraging a better environment.
Contact your human resources department to check whether they offer discounts and incentives for
any of these choices.
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Public Affairs Activities

Activity: FPA Goes to Annapolis

Under the leadership of Government Relations Committee Chair, Craig Berman,

JD, CPA, FPA of Maryland hosted its Third Annual FPA Goes to Annapolis

event on Thursday, February 12, 2009 at Harry Browne’s Restaurant in

Downtown Annapolis (66 State Circle/ Annapolis, Maryland 21401) from 5:30 to

8:00 pm. Anirban Basu, renowned economist and president of the Sage Policy

Group, Inc., located in Baltimore, Maryland, provided an engaging and

entertaining 2009 economic outlook and insight for all present.

All chapter members were invited to attend, and were asked to email their

legislators notifying them of the details of the evening, and asking the legislators

to attend. Numerous invitations were sent by the committee to all members of
both houses of the Maryland General Assembly, using direct electronic
messaging and General Assembly publications.

There were thirty-one chapter members and seven elected officials who attended

all or part of the two hour event. Dan Barry, of FPA’s Washington office,

attended as well.

It was emphasized to the elected officials in the invitations, and to those we met

in person, that FPA members were not there to argue for or against legislation,

and that our mission was to establish that the Financial Planning Association is
the leadership and advocacy organization for those who provide, support and
benefit from professional financial planning, and that:

e We are a non-partisan organization representing the interests of constituents
who provide and benefit from professional financial planning services.

e Financial planning is a distinct, client-centered service discipline that is
unique from transactional financial services.

e FPA is the best resource for regulatory and legislative agencies to
understand the impact and role of financial planning toward public policy
that protects the public, empowers consumers, and promotes financial well-
being.

e FPA works with government to ensure the public receives competent and
ethical financial planning.

e FPA-PAC supports candidates for the United States Senate and House of
Representatives who have demonstrated previous support of financial
planning issues that protect the public and are critical to advance the
profession.

As a result of the encouragement we received from those elected officials

present, FPA of MD plans to repeat the event in February of 2010.



National Financial Planning Week Events

Activity: FPA of MD Member-Produced Webinars

In celebration of Financial Planning Week®, October 5-11, 2009, members of the
Financial Planning Association of Maryland are providing expert advice to the
public using a convenient webinar format.

These interactive education sessions are free and may be accessed by anyone
who has an internet connection and computer.

Available webinars are as follows:

Are You Ready for Retirement?
October 7, 2009 4-5 pm
To register: www.bwfa.com/webinar

Exploring Affordability Options for Senior Homeowners
October 6, 2009 12-1 pm
To register: www.allymac.com/events

Additional known activities and events will be listed on the FPA of MD website,
www.fpamd.org.

Activity: An aggressive media campaign to educate and inform the media of
Financial Planning Week. This includes an email once a week to media about
Financial Planning Week and its associated events. A sample release follows.
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Financial Planning Week® in Maryland

Consumers looking for answers to their financial problems will have an opportunity to meet with
financial planners throughout the state as Maryland participates in National Financial Planning
Week, October 5-11, 2009. Financial Planning Week will consist of a series of public events and
educational seminars designed to help individuals discover the value of financial planning and
understand the financial planning process.

FPA of Maryland, along with other FPA chapters across the country, will strive to promote the
value of financial planning during Financial Planning Week. FPA of Maryland has exciting plans
underway for the week, including classes at libraries, schools, and bookstores that are being
held live, via webcast and with podcasts. These events will not promote individual planners, will
not mention specific financial products, and are free, although registration may be required.
Topics to be addressed include a “fire drill” for managing your finances, how to save without
sacrificing your lifestyle, reverse mortgages, estate planning, and what to do with your 401(k)
between jobs.

It is not too early to let consumers know about events or how financial planners can help in
today’s economy. For a list of members participating in your coverage area and ideas for feature
stories, please contact Karen Brelsford, coordinator of Maryland’s Financial Planning Week, or
Joy Slabaugh, chair of the public relations committee.

A complete list of activities and sites will be announced prior to Oct. 5 and will be listed on the
Maryland FPA website, www.fpamd.org. More information on FPA’s Financial Planning Week is
available at www.FinancialPlanningWeek.org.

FPA is the leadership and advocacy organization connecting those who provide, support
and benefit from financial planning. FPA is the Heart of Financial Planning™ and represents
a promise of financial well-being, hoping to create a world where everyone thrives and
prospers.

-30-

The Financial Planning Association is the owner of trademark, service mark and collective membership mark rights
in: FPA, FPA/Logo and FINANCIAL PLANNING ASSOCIATION. The marks may not be used without written
permission from the Financial Planning Association.

CFP®, CERTIFIED FINANCIAL PLANNER™ and the federally registered CFP (with flame logo) are certification
marks owned by Certified Financial Planner Board of Standards, Inc. These marks are awarded to individuals who
successfully complete CFP Board’s initial and ongoing certification requirements.



FPA Political Action Committee (FPA-PAQC)

The chapter communicates the existence and importance of FPA-PAC at every
chapter event:

e FPA-PAC contribution forms are distributed at each chapter event; and

e FPA-PAC brochures are available at all chapter events.

Additionally, FPA-PAC is constantly highlighted, and a direct link to make a
contribution can be found, on the chapter web site

(http:/ /www.fpamd.org/newsletter.php).

According to the FPA Washington office, 3 chapter members have contributed
$1,050 between September 2008 and July 2009.




Foundation for Financial Planning (FFP)

A description of the FFP’s mission and a link to the FFP web site are permanent
features of the chapter’s web site (http:/ /www.fpamd.org/newsletter.php).
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Education

Date
JANUARY 15

JANUARY 15

FEBRUARY 12
MARCH 12
MARCH 12
MARCH 12

MAY 21

MAY 21

MAY 21
MAY 21
MAY 21

MAY 21

MAY 21

JUNE 11
JUNE 11

JULY 14

OCTOBER 5

OCTOBER 5

OCTOBER 5
NOVEMBER 12

SUMMARY:
CFP

MIA

PM

TOTAL

Legend:

Topic
Practice Management Panel Discussion

Maryland Tax Legislation 2008/09

And the Annapolis Legislative Process
Economic Update 2009

Roth 401(k) Plans

Mortgage Market Update

Roth Strategies for 2009

The Trust Connection: Mastering the Art of
Client Relationships

The Changing Nature of Personal Risk

Estate Planning in 2010 and Beyond
CFP Ethics
Buy and Hold is Dead (Again)

Practice Management Panel Discussion

Recent Developments Affecting Retirement
Plans

Financial Planning Software Case Study
Portfolio Management Technology for the
21st Century

WEBINAR

Understanding Liability Exposures

Risk and Risk Tolerance: What have we learned?

Closed End Funds
Current Status of the Equity Markets
Ethics for Maryland Insurance Producers

17.5
3.0
6.0

26.5

CFP = CFP Board
MIA = Maryland Insurance Administration
PM = Practice Management

Speaker/Moderator
Moderator: Scot Stark, MBA,
CMEFC, CFP®
Staffing: Mary Dunlap, CFP®, MBA
Client Segmentation: Eric Brotman,
CFP®, CLU, MSFS
Time Management: Sharon Seal,
PCC
Maryland Chamber of Commerce
Lobbyist, Karen Syrylo
Anirban Basu
Debbie Turner, QPA, CPC
Neil Sweren, CMC, CRMS
Kaye Thomas, JD
Dr Kerry Johnson

Kevin D Desmond, CIC/Chubb
Personal Insurance

Maurice Offit, JD/Offit Kurman
Jeff Lang, CFP®, MSFS, MSM
Ken Solow, CFP®, ChFC/Pinnacle
Advisory Group Inc

Jennifer Goldman, CFP®/My
Virtual COO

Sharon Seal, PCC/Coaching
Concepts, Inc

Henry A Smith, III, JD/Smith &
Downey PA

Moderated Group Discussion
Moderated Group Discussion

Kevin D Desmond, CIC/Chubb
Personal Insurance

Geoff Davey/FinaMetrica

Doug Ober/Adams Express

Jeft Parker/Oppenheimer Capital
Jim Ehrich, RHU/ Client First
Brokerage Services

Hours
1.0 PM

1.0 CFP

1.0 CFP
1.0 CFP
1.0 CFP
1.0 CFP
1.5 CFP

1.0 CFP
1.0 CFP
2.0 CFP
1.5 CFP

1.0 PM

1.0 CFP

20PM
20PM

1.0 CFP

1.5 CFP
0.5 CFP
1.5 CFP
3.0 MIA



Chapter Communications

Kindly point your browser to http:/ /www.fpamd.org/news.php to view the Chapter
newsletter, Maryland FPA News. The Chapter does not publish a hard copy of the
newsletter.

Meeting notices are included in the electronic newsletter, are snail-mailed, and are
available at http:/ /www.fpamd.org/events.php.

A copy of http:/ /www.fpamd.org/news.php follows.
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Events

Half-day CE Seminar
October 5, 2009
Timonium MD

IS

Half-day Legislative
Seminar/Optional Insurance
Ethics CE

November 12, 2009

Columbia MD

Networking Social
December 10, 2009
Baltimore MD
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News

MARYLAND FPA NEWS

Maryland FPA News is published for the benefit of the members, friends,
and supporters of the FPA Maryland Chapter (FPA of MD, Inc.); PO Box
799; Reisterstown, MD 21136. The Editor is Mike Curley (voice: 410-833-
9200; fax: 443-381-0078; e-mail: director@fpamd.org). Original articles

are welcome.

SAVE THE DATE
for
3.5 hours of CFP CE
at the
FPA of MD CE Seminar
on
October 5, 2009
from
7:30-11:55 AM

Loyola Graduate Center Timonium Campus
(2034 Greenspring Dr/Timonium MD 21093/410-617-1500)

Risk and Risk Tolerance: What have we learned?
Geoff Davey/FinaMetrica
(1.5 hours CFP CE)

Closed End Mutual Funds
Doug Ober/Adams Express Co
(0.5 hour CFP CE)

Current Status of the Equity Markets
Jeff Parker/Oppenheimer Capital
(1.5 hours CFP CE)

TO REGISTER CLICK HERE

QUICK HITS...

e Thornburg Investment Management will continue its highly regarded
retirement income webinar series this Fall. These webinars are education-based
and designed to assist financial advisers in implementing a clear and concise
retirement income and distribution strategy. The fall 2009 series will focus on adaptive

withdrawal ctrateniec ac well ac hnw tan financial advicare are wnrkina with their

9/11/2009
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retirees in the current challenging market. To view the fall line-up click HERE.

e The Foundation for Financial Planning (FFP) helps people take control of their
financial lives by connecting the financial planning community with people in need.
FFP achieves this by supporting pro bono advice and outreach activities. FFP is
supporting non-profit organizations that are utilizing financial planners to help people
in need take financial control by donating their time to help adult Americans in
financial quandaries. To learn more you can point your web browser to

http://www.foundation-finplan.org...

e Financial Planning Association® and FedEx are working together to bring you
special FedEx discounts. Save up to 21% on select FedEx® shipping services and
up to 15% on select FedEx Office services - no enrollment fees or minimum shipping
quotas apply, and current FedEx customers can also take advantage of this offer. Sign
up now-it's free. To create a new FedEx account or enroll your existing account in the
discount program, you must call 1.800.475.6708. When you enroll, provide code:
XY4A82EXB...

e You can elect to pay for your FPA of MD charges using FPA EZpay. FPA EZpay
will allow Chapter members to RSVP via e-mail for Chapter events-no more checks or
faxes. Here's how it works. You provide the FPA of MD with your credit card
information, once per year, and authorize the Chapter to debit the card for any
charges you incur during the year, on an as-due basis . Then, when you wish to pay
for a purchase, simply select the FPA EZpay option. In order to take advantage of FPA
EZpay, simply DOWNLOAD and complete the form, and fax it to 443-381-0078, or
mail it to FPA of MD, Inc. /PO Box 799/Reisterstown MD 21136. You can cancel the
arrangement at any time.

CURRENT ARTICLES
(Kindly click on the title to download the article in Adobe PDF format. If you don't have the Adobe Reader, click HERE

to download it FREE.)

Personal Insurance Risk Analyzer

Chubb Personal Insurance

ARCHIVES OF ARTICLES

WELCOME to NEW MEMBER for JULY 2009
Christine M. Selzer

Merrill Lynch

11724 Ocean Gateway Ste 5

Ocean City MD 21842

(410) 213-8520/(410) 970-4281

christine_selzer@ml.com

THANKS to RENEWING MEMBERS for JULY 2009

John Blamphin, CFP®

Audrey A. Bowman, CPA, CFP®
Eric D. Brotman, CFP®, CLU, MSFS
Mitchell M. Caplan, CPA, JD
Rebecca C. Craig, CFP®, CPA
Michael B. Fein

Donna C. Gestl, CFP®

http://www.fpamd.org/news.php 9/11/2009
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Raymond M. Heidel, CFP®, MS
Edward Hortick, CFP®

Philip E. Huber, Sr., CFP®
Rebecca M. Hyde, CFP®
Michael B. Junk

Alan M. Landay, CFP®, CMFC
Scott M. Levin, CFP®

James F. Ludwick, CFP®
Howard L. Lyons, CFP®, CSA, CLTC
Michael L. Marvin, CFP®
Patricia Rudolph, CFP®

James M. Vermilye, CFP®
John T. Webbert, CFP®

FINANCIAL FACT OF THE WEEK
Trouble still ahead? According to the FDIC, the number of U. S. banks on the agency's "Problem List" has jumped to

more than 400 from under 100 in the first quarter of 2008.

Copyright © 2009 Financial Planning Association of Maryland Contact Us | Privacy Policy

http://www.fpamd.org/news.php 9/11/2009



Associated Professional Outreach

Allied professionals are encouraged to join the FPA and become actively involved with
the Maryland Chapter. Allied professionals (a ChFC, a CLU, an attorney and a CPA)
hold positions on the chapter’s Board of Directors and provide valuable guidance and
balance to the board.

e Members—especially those who are members the Maryland Association of CPAs
(MACPA), the National Association of Financial Advisors (NAIFA), the Baltimore
Estate Planning Council (BEPC), the Society for Financial Service Professionals
(SFSP), and the Maryland Bar Association—are encouraged to promote FPA
membership among their fellow non-FPA organization members.

e Topics of interest to allied professionals are frequently offered at the chapter’s CE
seminars, and efforts are made to advertise these topics to targeted allied
professionals.



Professional Development

In 2008, the chapter program for professional development has employed both existing
(planned) and ad hoc events and services:

e The chapter maintains an online job bank (http:/ /www.fpamd.org/jobbank.php)
which posts fee-based employer help-wanted classified ads, as well as resumes of
aspiring interns at no charge.

e Since 2003, as part of our outreach to prospective CFPs, chapter leaders have met
with faculty and administrators at Salisbury (MD) University, and with the help of
university faculty and a local chapter member, the chapter will co-sponsor, with the
University, one CE seminar in 2009, which will be attended by local chapter
members, non-members and university students from the Financial Planning Track
(offered by the Department of Economics and Finance, which is registered with the
CFP Board.).



Scholarship Program

The Maryland Chapter has generally adopted the Leadership Resource Council Career
Development Task Force guidelines in establishing a CFP® Certification Merit-based
Scholarship Program for FPA Chapter members seeking CFP certification. If an
applicant is not a current FPA Chapter member, a membership application may
accompany the CFP® Certification Merit-based Scholarship application.

In 2009, the Chapter will fund, from its general account, two $1,000 CFP® Certification
Merit-based Scholarships.

The selection of the scholarship recipient(s) is made by the Education Outreach
Committee. Scholarship award(s) will be restricted to those member-students currently
enrolled in a CFP certificate program administered by an accredited university or
college registered with the CFP Board of Standards.

Payment of scholarship funds will be made directly to the student.

The selection process must consider overall grades from CFP courses, as well as
undergraduate or graduate study, and require and evaluate answers to open-ended
questions concerning the candidate’s professional goals. While a candidate may be
selected more than once, consideration should be given to benefiting multiple qualified
candidates.

The Education Outreach Committee is responsible for the promotion and publicity of
the program.

The name of the winner of the first 2009 $1,000 award is Chad Foster, who received his
award at the chapter’s May 21, 2009 Super Symposium.

The chapter has called for applications for its second $1,000 award, and will accept
applications through October 15, 2009. The second award will be made at the chapter’s
November 12, 2008 CE seminar.

A copy of the application package follows.



Financial Planning Association of Maryland (FPA of MD, Inc.)
CFP® Certification Merit Scholarship Application

One of the aims of the Financial Planning Association (FPA) is to be the community that fosters the
value of financial planning and advances the financial planning profession. FPA’s strategy to
accomplish its objectives involves welcoming all those who advance the financial planning process,
and promoting the CFP® mark as the cornerstone of the financial planning profession.

APPLICATION INSTRUCTIONS FOR THE MERIT BASED SCHOLARSHIP

Eligibility:
To be eligible for a tuition scholarship, an applicant must meet all of the following qualifications.
The applicant:
= Must be currently enrolled in a CFP® certificate program administered by an accredited
university or college registered with the CFP Board of Standards, or registered for the CFP
Board of Standards comprehensive certification examination.
= Must demonstrate academic and/or professional accomplishment, i.e., GPA, degrees
received, and/or specific professional achievements.
= Must furnish a minimum of one letter of recommendation with the application. (Consider
letters authored by professors, instructors, CFP® practitioners, colleagues, etc.)
= Must be a member (student member or any other division) of the Financial
Planning Association affiliated with the Maryland Chapter, and willing to attend an
award ceremony on November 12, 2009. If the applicant is not a current FPA member, a
membership application may be obtained by contacting the FPA at 800.322.4237 or visiting
www.fpanet.org.
= Must not have received a FPA CFP® Certification merit-based scholarship within the
previous 12 months.

Submission:
Applications must be received by:

October 16, 2009

Award:

This $1.000.00 scholarship award shall be made at the sole discretion of the FPA of Maryland, Inc.
Board of Directors and/or any other body duly appointed by the Board of Directors. This scholarship
may be used for reimbursement of the tuition and fees applicable to the enrollment in a CFP
certificate program or for the expenses applicable to fees associated with the CFP exam.

Privacy Policy:

FPA of MD, Inc. is committed to safeguarding the confidential information of its members. FPA of
MD, Inc. holds all personal information provided by the scholarship applicant in the strictest
confidence. This includes all personal information that FPA of MD, Inc. collects from the applicant or
receives from other sources in connection with the scholarship application.

Forward Application with Letter(s) of Recommendation to:
FPA of MD, Inc.
PO Box 799
Reisterstown MD 21136
Fax: 443 381 0078
E-mail: director@fpamd.org

app instructions 101609



Scholarship Application

Personal Information

Name

Address

City State Zip Code
Office Phone Home Phone

E-mail

Name of Institution

The curriculum of the institution must be registered and approved by the CFP Board of Standards.

CFP® Course Work To Date (Use an extra page, if necessary)

Please list CFP courses you have taken to date:

Course Work Planned for Fall, Spring and Summer Semesters (Use an extra page, if necessary)

Please list CFP courses you plan to register for in the Fall, Spring and Summer
Semesters

Fall Spring Summer




FPA of MD, Inc.
Page 2

Review Course and Exam

Do you plan to take a CFP® review course?

Yes (Date ) No

When do you intend to sit for the CFP Board of Standards certificate examination?

Month Year

Academic Background

Institution(s)

Year(s)

Degree(s)/ Certificate(s)

Grade Point Average

Current and Previous Employment (Use an extra page, if necessary)
Please list current and previous employment, starting with your current position.

Employer Employment Address (Street/ City /State) Position/Responsibilities
Dates




Professional Achievements:

FPA of MD, Inc.
Page 3

Please list any professional achievements, starting with the most recent achievement. (Use an extra

page, if necessary)

Type of Award/Honor

Name of Organization

Year

Kindly use the space provided below to answer the following questions:

In your estimation, what are the benefits of obtaining the CFP® designation? (Use an extra page, if necessary)

Why have you chosen the financial planning profession? (Use an extra page, if necessary)

What are your career goals after receiving the CFP® designation? (Use an extra page, if necessary)

Kindly use the space below to share any additional comments that you wish to be considered in support of your

application, and attach additional sheets if additional space is needed.

Signature/Date

CFP®, CERTIFIED FINANCIAL PLANNER™ and federally registered CFP (with flame logo) are certification marks owned by the Certified
Financial Planner Board of Standards. These marks are awarded to individuals who successfully complete CFP Board’s initial and ongoing

certification requirements.

app form 090209




Chapter Member Recognition

New and renewing members are listed each month in the chapter’s online newsletter,
and the chapter’s Membership Committee chair sends handwritten notes of thanks to
renewing members who achieve levels of continuous membership of five years or more,
at each five year interval.



MEMBERSHIP RECRUITMENT AND RETENTION

Membership Recruitment

Membership Retention

Outreach to Non-member and Prospective CFP® Certificants
Membership Development Committee

Membership Growth and Retention



Membership Recruitment and Retention

Once again in 2009, there has been emphasis on member retention.

Member retention efforts begin when a member joins the chapter. The
Membership Committee holds a new member breakfast for each month’s new
member “class”. At the breakfast, new members are strongly urged to accept
assignment to a chapter committee, and to provide only as much time to
committee activities as their schedules permit.

Additionally, ambassadors are present at each membership meeting to greet
assigned new members, and to make them feel welcome. First-year members are
recognized by name from the podium at membership meetings, and wear name
badges that are tagged to identify them as first-year members.

Membership recruitment efforts include:

e outreach to non-member CFP designees, and associated professionals as
described elsewhere;

o the Member-Get-A-Member campaign, which is emphasized at all chapter
events and is prominent on the chapter web site (www.fpamd.org);

e the chapter scholarship program, described earlier, which is designed to
attract students to FPA membership;

e periodic classroom membership appeals to students, which are made by both
instructors and chapter members at Salisbury University, Towson University,
and University of Maryland Baltimore Campus (UMBC); and

e programs focused to attract additional group members at Ameriprise
Financial and T. Rowe Price.

These efforts have directly or indirectly led to the recruitment of 37 new chapter

members during the first eight months of 2009, and 51 new chapter members

during the last twelve months.




Non-member CFP®/Prospective CFP® Outreach

Outreach To Nonmember CFP Certificants:

A letter from the chapter board is mailed to many area nonmember CFPs at
the end of each quarter, inviting them to join the FPA (a copy of the letter
template follows).

Chapter CE seminar notices are mailed to many area nonmember CFPs.
Members are encouraged to invite a nonmember CFP certificant to a chapter
Networking Social event in an effort to incent the certificant to join the FPA.

Qutreach To Prospective CFP Certificants:

As part of our outreach to prospective CFPs, chapter leaders have met with
faculty and administrators at Salisbury (MD) University, and with the help of
university faculty and a local chapter member, the chapter will co-sponsor,
with the University, one CE seminar in 2009, which will be attended by local
chapter members, non-members, and university students from the Financial
Planning Track (offered by the Department of Economics and Finance, which
is registered with the CFP Board.).

The Maryland Chapter has generally adopted the Leadership Resource
Council Career Development Task Force guidelines in establishing a CFP®
Certification Merit-based Scholarship Program for FPA chapter members
seeking CFP certification. If an applicant is not a current FPA Chapter
member, a membership application may accompany the CFP® Certification
Merit-based Scholarship application. A more detailed discussion of the
program can be found in the Scholarship Program section.



[Non-member CFP® invitation letter template]

«FirstName» «Midlnitial» «LastName», CFP®
«AddL1» «AddL2»
«City» «State» <<Zip»

Dear «Salutation»:

The Board of the Financial Planning Association of Maryland, Inc. (FPA of MD,
Inc.) cordially invites you join the membership organization for the financial
planning community — the Financial Planning Association. FPA's primary aim is
to be the community that fosters the value of financial planning and advances
the financial planning profession. FPA's strategy to accomplish its objectives
involves welcoming all those who advance the financial planning process and
promoting the CFP® mark as the cornerstone of the financial planning
profession. Career development initiatives and programs, continuing education,
and the Journal of Financial Planning are but a few of the many benefits of
membership.

So check us out at www .fpamd.org. You can join online by pointing your web
browser to http:/ /www.fpanet.org/Membership/Individual, or make your
request for an application to director@fpamd.org or by calling 410.833.9200.

For the Board,

F. Michael Curley
Executive Director



Membership Development Committee

The strategic plan of the Membership Committee is simply to emphasize

proactive member retention with a designated retention team, while

maintaining recruitment efforts with a dedicated recruitment team.

The Committee is broken down as follows:

* Chair—recruits committee members; oversees activities of teams; reports
results to the Board. The chair is Mary Dunlap.

* Retention Team

- Ambassador group —recruits committee members; involved with first-year

members in retention efforts described above. Group members include Bob

Cassell (leader), Crystal Alford-Cooper, William Bissett, Adam Freeland, Joseph

Garrison, Pamela Gilmour, Dwight Mikulis, Lena Nebel, Scot Stark, Charles

Wolpotff, Michael Kitces, George Jankiewicz, John Teichmoeller, King Hurlock,

and Executive Director Mike Curley.

- New Member Breakfast group —recruits committee members; continues

retention efforts as described above. Group members are Sharon Seal, Mary

Dunlap, and Executive Director Mike Curley. Board members and other

committee chairs attend the breakfast meetings when their schedules permit

them to do so.

* Recruitment Team

- Non-member CFP designee recruitment group —recruits committee members;

guides recruitment of non-member CFP designees as described in the Member

Outreach section. Group members are Edric McSween, Mary Dunlap, and

Executive Director Mike Curley. Group members are focused on increasing

group enrollment in 2009, and have targeted Ameriprise representatives for

membership.

- Associated professional recruitment group —recruits committee members;

guides recruitment of allied professionals as described in the Member Outreach

section. Group members include Pam Gilmour, Charlie Wolpoff, Neil Sweren,

Pete Dixon and Executive Director Mike Curley.

Membership Development Committee goals for the period September 1, 2008-
August 31, 2009 are as follows:

New Members: 60

Member Retention: >75%

Total Membership on August 31, 2009: 342



Membership Growth and Retention

Goals for the period September 1, 2008-August 31, 2009 are as follows:
e New Members: 60

e Member Retention: >75%
e Total Membership on August 31, 2009: 342 (10.0% reduction)

Results for the period September 1, 2008-August 31, 2009 are as follows:

e New members: 51

e Member Retention: 70.3%

Renewing members 267
Membership as of September 1, 2008 380
Member retention 70.3%

e Total Membership on August 31, 2009: 332 (12.6% reduction)



Special Achievement

] Government Relations

FPA Goes to Annapolis

Under the leadership of Government Relations Committee Chair, Craig Berman, JD,

CPA, FPA of Maryland hosted its Third Annual FPA Goes to Annapolis event on

Thursday, February 12, 2009 at Harry Browne’s Restaurant in Downtown Annapolis (66

State Circle/ Annapolis, Maryland 21401) from 5:30 to 8:00 pm. Anirban Basu,

renowned economist and president of the Sage Policy Group, Inc., located in Baltimore,

Maryland, provided an engaging and entertaining 2009 economic outlook and insight

for all present.

All chapter members were invited to attend, and were asked to email their legislators

notifying them of the details of the evening, and asking the legislators to attend.

Numerous invitations were sent by the committee to all members of both houses of the

Maryland General Assembly, using direct electronic messaging and General Assembly

publications.

There were thirty-one chapter members and seven elected officials who attended all or

part of the 2%2 hour event. Dan Barry, of FPA’s Washington office, attended as well.

It was emphasized to the elected officials in the invitations, and to those we met in

person, that FPA members were not there to argue for or against legislation, and that

our mission was to establish that the Financial Planning Association is the leadership
and advocacy organization for those who provide, support and benefit from
professional financial planning, and that:

e We are a non-partisan organization representing the interests of constituents who
provide and benefit from professional financial planning services.

e Financial planning is a distinct, client-centered service discipline that is unique
from transactional financial services.

e FPA is the best resource for regulatory and legislative agencies to understand the
impact and role of financial planning toward public policy that protects the public,
empowers consumers, and promotes financial well-being.

e FPA works with government to ensure the public receives competent and ethical
financial planning.

e FPA-PAC supports candidates for the United States Senate and House of
Representatives who have demonstrated previous support of financial planning
issues that protect the public and are critical to advance the profession.

As a result of the encouragement we received from those elected officials present, FPA

of MD plans to repeat the event in February of 2010.





